pELISH

How to make your
brand uniquely ‘you’



We create award winning
campalgns, identitigs and
digital Experience {8
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The funnel problem

Long term

Brand building:
Emotional connection

Short term

Sales activation:
Rational connection

Tomorrow’s customers

Today’s
customers



Effect of rational vs emotional messaging

)
L Rational messaging Emotional priming
g ~  Bigdirect effect, Smaller effect on sales.
2 but decays quickly. Decays slowly.
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Multiple marketing engagements

Emotional priming

Rational messaging Brand grows stronger,
Short term sales uplifts, but leading to long term volume increase

Brand perceptions unchanged.
No long term increase in sales
or reduction in price sensitivity.
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Sales uplift over base
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Uniquely ‘you’'=




Unigque brand = stand
out from the crowd




What is your ‘brand’?

Your brand is not your logo.

Your brand is how people ‘feel’ about you
having seen, read, swiped or watched your
content. It Is unique. You are unigque.

pELISH
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HOow to
uncover

your
brand




External
Benefits

&

VIrgin
allaninc

Internal
Values

Price / Good value for money / An alternative
Accessibility of Virgin / Part of network

Egalitarianism / Beating the ‘big boys’
Feeling contemporary
Association with Richard Branson

People’s Champion

Fun / Innovative
Quality / Competitive

Irreverance / Simple / Youthful
Friendly / Proactive

Functional Benefits

Emotional Benefits

Our Values

Our Personality

RELISH



Questionnaire

\ Functional Benefits
Extermal

/

——————

Benefits
Emotional Benefits
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Psychometric brand test

Our Values
Internal

\

------

Values
Our Personality

\
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Psychometric brand test

Which ONE of the below 'values' is the biggest thing you receive
from using Brand IMS*

|(What word describes the thing you value the most from working with them)

pELISH



Brand
archetype

Pampers

‘; compadare
& t(hemarket"
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Brand essence

RELISH



Brand essence

Your Brand Essence is “the core characteristic that defines and drives your
organisation — the motivation behind everything you do”
Not a ‘strapline’ but will inform one (if needed)

Brand Essence

@% HAPPINESS

@ ellgs)alsl BELONG ANYWHERE
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Brand essence

Your Brand Essence is “the core characteristic that defines and drives your
organisation — the motivation behind everything you do”
Not a ‘strapline’ but will inform one (if needed)

Brand Essence

QO PROGRESS THROUGH
. TECHNOLOGY

SAFE
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Brand essence

Test 1: Brand Essence Territory test

SINCERITY EXCITEMENT COMPETENCE SOPHISTICATION RUGGEDNESS

Down to earth Daring Reliable Upper class Outdoorsy Esse nce
- Family-oriented - Trendy - Hard working - Glamorous - Masculine

- Small-town - Exciting - Secure - Good looking - Western

Honest Spirited Intelligent Charming Tough

- Sincere - Cool - Technical - Feminine - Rugged

- Real - Young - Corporate - Smooth

Wholesome Imaginative Successful
- Original - Unique - Leader

- Confident
Cheerful Up-to-date
- Sentimental - Independent

- Friendly - Contemporary

RELISH



Brand ess
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Test 2: Find your en
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500+ coffee roasters In the UK
No brand definition
Tired management

pELISH



Appealing to

functional Experienced everyone Convenient
- Founder / team / own - Subscription /
Benefits roastery / track record Range / training / all hot one stop shop
_ beverages _
External i
Benefits | :
\
: Approachable
Emotional Y\ Premium coffee PP | Easy
Benefits " /people | can Team & brand attitude Coffee next day
count on A brand | can stay with for Barista training
the long run White label
Enriching Everyone
Inclusiveness -
Our Values Life & Vitality Belonging Authenticity
Everyone's invited
Internal
Values
- : Authentic
Our Personality Passionate & Connected &
. . Down to earth &
Dedicated Inclusive

approachable







COFFEE NOTES

SPECIES: Arabica
PROCESSING: Honey Processed
FARM: La Samaria

o D5

ROASTED ON

Our mission ‘s to craft the best es
possible, from green to roast te Ve

Sustainably sourcing somrie of the

quality coffees in the world we ro

them with love, science and a ke

attention to detail.

GROUND

Caveman

SPECIES: Arabica
PROCESSING: Natural & Patio Dried
FARM: Inécio Carlos Urban

o”a@]

ROASTED ON

GROUNDCOFFEESOCIETY.COM

THE SHED, UNIT 2 BICESTER PARK. CHARBRIOGE LANE. BICES

COFFEE NOTES
Sweet, fruit & nut, «
caramel, choeolat}z;_

SPECIES: Arabica
PROCESSING: Natural/Dry Processed
FARM: Kasarem Small Holder Farmers

w D& & B

ROASTED ON
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“Running this coffee company for nearly
12 years had certainly diminished my
excitement for its future... Going
through this project with @relishagency
has most definitely reignited that
excitement. It's been such a pleasure
having you work with us on this brand
development project. Thank you J\”

@ GrounD
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https://www.instagram.com/relishagency/




holme
valley

Functional
Benefits

External
Benefits

Emotional
Benefits

Our Values

Internal
Values

Our Personality

Advanced technology
enables a pocket-
sprung mattress to
be rolled for delivery
= a lower price point.

British
handcrafted using
locally sourced
natural wool

A truly better nights
sleep from a luxury
natural sheep’s
wool mattress

| feel excited
| can afford a better
product that’s better
for the planet

| have peace of
mind that Holme
Valley is timeless
British luxury — a
quality product

|
| feel rested and
rejuvenated on a
luxurious, hand-
crafted, natural
mattress

Better affordable natural sleep

through British craft and
Innovation

: British Customer
Innovation .
Craftsmanship Focus
: : . Carin
Pioneering Fastidious J

High-Tech, Youthful, Effective,

Imaginative, Expert,
Sustainable, Original

Creative, Diligent,
Excellence, Reliable,
Refined, Safe, Confident

Friendly, Natural,
Reassuring, Authentic,
Comforting, Charming,

Humble, Playful?

RELISH
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RELISH
DEFINE. YOUR BRAND

DREAMY COMFORT MADE MULTI-LAYERED LUXURIOUS FILLINGS NATURAL, LOW IMPACT, REDUCING STORAGE,
BY MASTER BED MAKERS SUSPENSION SUPPORT FOR NATURAL SUSTAINABLE AND TRANSPORT EMISSIONS &
IN YORKSHIRE FROM HEAD TO TOE COOLING & HEATING RECYCLED MATERIALS MAKING DELIVERY EASY

nolme

valley




Brand essence exercise

Find your enemy: Pick a fight

1. Pick a competitor that grinds your gears (they
are now the enemy)

2. What is it about them you don’t like?
3. Is the opposite of this a strength you can own?

4. How would you declare war?



del@relishhg.com
nEl-Is“ relishha com



http://relishhq.com

