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Don’t trust any designer



comerix.com/ux-demo



Organize main navigation

Have menu / search on the left 

Wishlist and cart is on the right



Most searchable products might help 
customers to pickup faster



Instead of showing 
sticky bar all the time - show it when you 
scroll up



Navigation in a few levels



Icons or images will make a difference 



Don’t use slides on the home page 
Better split it across few different 
promotions 

Keep main image always focus on 1 main 
deal



Use your GA4 to identify most visited 
categories – push them forward



Keep social proof – just don’t use JS code



You don’t need to use any slider / arrow 
anymore on mobile

Its enough to preview the next product 



Sections to be included :

Best sellers 

Seasonable products

Newly Added



Optimize popup for mobile



H1, description, content



Child categories



Most popular choice from category



Filters



Filters 

- 90% of the screen 
- Every filter collapsed when new one open
- Sort filters based on usage – most used  

move to the top



Filters 

- Use checkboxes as multi select option
- Preview product count 
- Call to action to see products



Filters 

In case you have many filter options –
consider to have 2 levels selection



Use bottom to get more content

Infinity scroll pros and cons ???



Effective cross linking



FAQ content



Product page

Title / reviews first 
Clean Gallery setup
Use video



Product page

Clear savings / special price
Availability
Delivery day clearly set
Promote any discounts you are running



Product page

You service advantages
- Fast deliver
- Money back
- Service reviews

Show payment options



Product page

Bought together option



Product page

Helpful content

- Details 
- Manuals
- How to use
- Video 



Product page

Ask for review



Expert section

Q&A – expert section with photo 

Use different one for different categories 



Other cross sale

Related products
Customer also viewed



Sticky add to cart



Post add to cart



In God we trust -
everything else we test
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Thank you!
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Questions?
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